
Leslie Zaikis || Portfolio



About

Leslie Zaikis runs a strategy and marketing consultancy partnering with companies to help solve their 
biggest challenges. With management consulting training and founding-team startup experience, she 
has worn nearly every hat in the early stages of product and company launches. Leslie works with 
companies however fits—from behind-the-scenes as a coach to in-the-trenches as an interim team 
leader.
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Marketing

Leslie has a track record of 
leading marketing projects that 
drive revenue—from profitable 
ad campaigns to talked-about 
product launches with millions 
of impressions. She brings 
particular expertise in email and 
content marketing, affiliates and 
influencers, community building 
and loyalty programs.

Business Development

With the grit and rolodex earned 
over thousands of cold calls, 
Leslie has successfully pitched, 
landed, and managed 
multi-million dollar partnerships 
with household name brands. 
Favorite partnership projects 
include General Mills, SoulCycle, 
PGA of America, American 
Express, and Pepperidge Farm.

Project Management

As an accredited Project 
Management Professional (PMP) 
and a certified Scrum Master 
(CSM), Leslie is an expert at 
turning messy ideas into 
actionable project plans and 
guiding teams to continually 
prioritize working on projects 
with the biggest impact.



A select list of companies who Leslie Zaikis has worked with as a client or partner:

Resume
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Case Study: Chatbooks x Milano Cookies Partnership
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Leslie managed a partnership between Chatbooks, a photo book app, and Milano Cookies, a 
Pepperidge Farm company. She coordinated the components of a multi-faceted co-marketing 
campaign including a co-branded product shoot, distribution of physical and online coupon offers, a 
photo contest, social media influencer posts, and national press. 

The partnership made a big impact for Chatbooks–the company distributed 500,000 offers, tracked 
2.9 million impressions, and brought in new customers worth $65,000 directly attributed to the 
campaign within 30 days, a 9x return on investment.



Case Study: Skillcrush Brand Repositioning
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Leslie worked with Skillcrush, an online tech education company, to define their value proposition 
and revise their communication strategy. Through user interviews and a deep focus on understanding 
customer psychology, Leslie repositioned the copy from “learn HTML” to “change your career.” 

Orchestrating an overhaul of the website, imagery and marketing communications to humanize the 
team behind the company and focus on the impact of the courses, Leslie’s work made a difference 
immediately. Within 3 months, revenue increased 33x.



Any questions?
Find out more at: 

◉ www.lesliezaikis.com

Contact me at:

◉ leslie@lesliezaikis.com
◉ +1 617.688.1082

Thanks!


